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FACCI NSW

From: FACCI Events NSW
Sent: Wednesday, 1 July 2026 2:42 PM
To: FACCI NSW
Subject: FW: Cafom Australia (HABITAT Furniture) - FACCI

Hi Chloe,  
  
Thank you so much for your patience.  
  
I’ve completed the article for your newsletter below;  
  
European Lifestyle brings the heritage of Habitat to Australia 

European Lifestyle has launched in Australia, bringing the design heritage of Habitat, the brand 
founded by Terence Conran in 1964 and now part of France's CAFOM group. A Sydney showroom and 
online store are now open, with New Zealand to follow shortly. 

Terence Conran built Habitat on a simple idea: good design should be available to everyone. Sixty 
years on, European Lifestyle is bringing that same thinking to Australia, with an appointment-only 
showroom in Alexandria, Sydney, and an online store. It enters a market the brand believes is ready 
for a more considered approach to furniture and homewares. 

  

A lineage worth carrying 

European Lifestyle draws its heritage from Habitat, today one of the most recognisable names in 
European interiors and part of the French group CAFOM. With one driving force at its core. "Terence 
Conran, who founded Habitat, had the central idea that great furniture should be accessible to 
everyone," says Alexandre Clerch, European Lifestyle CEO. "That is central to our positioning, and we 
will stay true to it." 

What the brand did not fully anticipate was how alive that heritage already was in Australia. "One of 
the more surprising aspects has been the following Habitat already has here," he says. "We expected 
the French and UK communities to remember it, but the positivity has been overwhelming. Childhood 
memories, family visits, people who still have pieces in their homes from 10 or 15 years ago. Our job 
is to keep those memories positive and stay true to the heritage." 

  

Why Australia, and why now 

The decision to enter the Australian market was a considered one, built on a clear reading of where 
the market is heading. 

"It's clear the furniture market has been expanding in Australia and New Zealand over recent years, 
and there is a gap in the market for premium European furniture at mid-level pricing," says Clerch. 
"This allows us to compete with some of the premium players, driven by our global network of 
premium manufacturing sites. We also bring a strong European design focus, with many pieces 
designed by European designers." 

What sets European Lifestyle apart is the pairing of European design with genuine affordability. The 
range is shaped by European designers and carries the design sensibility that built Habitat's name 60 
years ago, with a selection of pieces made in Europe and the broader collection manufactured 
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across the globe. It positions the brand between the two ends of the Australian market that are 
already well served: the large-volume retailers competing mainly on price, and the high-end design 
houses where European provenance carries a steep premium. The middle ground, considered design 
at a price that is not a luxury markup, is where European Lifestyle sits. 

  

A considered way to arrive 

Rather than a conventional retail rollout, European Lifestyle has opened with an appointment-only 
showroom in Alexandria, paired with a full online store. The model reflects the brand's approach. It is 
personal and built around the customer rather than the transaction. 

The brand is also clear that arriving well means adapting, not transplanting. "It always feels right to 
reflect the country you are working in," he says. "Expect to see collaborations with local Australian 
designers, and a palette that is more Australian than traditional European." 

Asked what the best seller will be, he is candid. "You never really know until consumers start using 
the pieces," he says. "My prediction would be to watch Mogliano, one of the most loved pieces across 
the brand. Nothing beats a swivel chair moment." 

  

Looking ahead 

European Lifestyle enters the market with long-term intent rather than a quick foothold. New Zealand 
follows as the next step. "Bigger and bolder," he says. "The plan is always to expand and bring a 
physical footprint here, to let people interact with the pieces in store. Nothing beats being hands-on 
with a product." 

For a brand reaching into a new hemisphere, the launch is a fresh start on familiar ground. If the early 
response is any guide, European Lifestyle's considered approach has found a receptive audience in 
Australia. 
  
Learn more [CTA link: https://join.europeanlifestyle.com.au/l/RU86A7] 
  
If you have any queries or need any imagery, please let me know.  
  
Thanks so much again,  
Anna  
  

 

Anna Campbell 
Content & Brand Specialist 

Email: acampbell@cafom.com.au 
Phone: 0487 178 424  
Showroom in Alexandria 

 

 


